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, Underground Paper Features 


By Philip D. Carter 

Washington Post Staff Writer 

| One editor used lo work 
i- i n a brokerage house; an- 
, other wears a toupee and 
j sells insurance; they keep a 
stack of Playboy magazines 
' on an office desk, and a sign 
i on the wall instructs the 
staff to “Find an Ash Tray 
and Use It.” 

1 But the 


n0Mr oi the left. A Washing- 
ton native, he is the oldest 
member of the staff, lie has 
a law degree from George 
| Washington University. 

Like most of Quicksilver’s i 
editors and writers, Guss 
! once worked for the rival 
Washington Free Press, but 
he quit as that paper’s ad- 
vertising manager after dif- , 
i ficultics with fellow work- 
~ crs * At the Quicksilver ' 

Quicksilver Times he is now earning a 

’tnn’s now ox l 


•Times, Washington's new , 25 per cent com mission "on 
• underground radical news- every advertisement he 


sells. 

“Nobody else can bring us 
In our ads,” says a Quicksil- , 
ver editor. “He’s dynamite.” ! 
The prematurely balding : 


I ' 


paper, has survived its 
identity crisis. Only seven 
s issues old, it already is mak- 
; ing money. 

*. The money part is impor- , r « vii.mvUK\p 4J 1/aiUlli^ 

tant. The paper’s quick com- . Guss (he wears his toupee, , 
mcrcial success is a tribute 'Wends explain, mostly for! 
;* to the cash value of radical special, social or business 
sex, politics and culture in a engagements) is a man of in- 
“slraight” city eager for definable ideology who has : 
novelty. happily discovered that radi- 

“It’s mostly straight pco- 1 ealism is a saleable product. 

/pie who buy the newspa- T vV" 0 *? Marxist-Lenin- 
... „ Ml, he says. “I’m not anti- 

pets, confides Terry capitalist. I think I’m anti , 
Becker, long-haired cofoun- corporate capitalism. Pm 
t dcr of Quicksilver Times \ talking about these monster 
and one of its 11 editors, corporations, like GM and 
V_; “We sell to Georgetown CBS*" 

: \ shoppers and tourists, peo- Ads at $300 a Page 

? tdwn W to° drinT t0 Gcor « e - .Neither advertises in the 
* dunk. [ Quicksilver Times or is ' 

i Ver y fcw k ids buy the likely to. Several large re- i 
i paper in comparison to peo- cord companies, however,: 

. pie in suits and ties and do. At $300 per full-page ad, • 

- dresses,” he says. $4.24 per column inch, they! 

and other Quicksilver adver- : 
tisers * inform all those 
Georgetown habitues what • 


Three times a month, 
. 12,000 to 15,000 copies of the 
• newspaper are printed in 
[ New York and distributed 
' here from the paper’s tidy 
■ office at 1932 17ih St NW. 

For 25 cents, the George- 
town shoppers, tourists and 
f drinkers get 24 to 28 pages 
f of local muckraking and ex- 
\ poses, the nationally syndi- 
cated column of black come 


records the hip young radi* * 
, caI set likes to listen to, ! 
| what clothes it likes to wear, i 
what plays and movies it ' 
j Bkes to watch. ! 

It is up to the editors to. 
tell the world what hip 
young radicals think. Inevit- 
ably, as on some “straight” 
newspapers, tensions be- 


Shuns Use of Drugs " 

Guss, however, disap- ! 
proves of drug use. “I’m not I 
into drugs at all ” he says. 
But, he quickly adds “this is ‘ 
just me. I’m not going to 
tell anyone on the staff or 
outside how to run their 1 
lives.” 

Thus apparently he did 
not object when • a recent 
issue of the Quicksilver 
Times ran a detailed, step 
by step description of how 
to synthesize mescaline, a 
potent psychedelic drug. 

Nonetheless, says Perry, 
“we’re definitely opposed to 
a hippie subculture .dropout 
society. A dropout society * 
definitely does not bring ! 
about change.” 

The kind of change that 
Quicksilver espouses is I 
sometimes difficult to deter* i 
mine. Every article, in cf* * 
feet, is an editorial, and [ 
many are not written by the : 
staff. ■; j 

“If it’s well-written,” ex- 
plains Guss, “we’ll print ;• 
anything.” 

That kind of 
eclecticism on 
makes for lively 
Among recent 
there appeared a three-part 
series by the Institute of 
Policy Studies* Arthur Was- 
kow on community control 
of police, and an extended 
interview with Karl Hess, a 
former aide to. Sen. Barry 
Goldwater (R-A'riz.) who re- 
cently joined ra^iks with the 
New Left. 

Sharpest reader reaction J ( 
so far has come in response , 
to a piece called “Know 
Your Neighbor,” published 
in the paper’s latest issue. It 
listed the names and ad- 



editorial 

occasion 

reading. 

features 


dian Dick Gregory, thcoreti- tween the editorial and ad- drosses of several score 
cal treatises on the coming vertising arms of the jour- * 

Ne« Lett »nd eex 

ads. the Quicksilver Times. 

“A lot of the men over 35 The topic of drugs is the 
buy it for the ads, which is center of one minor intra- , 
really sad,” says staff mem- mural controversy. ,nL — 


O’Callaghan, 
lone female 


%/• ber Peggy 
! : Quicksilver’s 
! editor. 

} The man who stands to 
• i profit most from the paper’s y car * Among them is Donald . 

* «**«-« «r* ® as sms 

i Guss, 27, a local rock show a brokerage house hero 
promoter, insurance sales- when he was “busted.” 

. man and budding entrepre* ; - ^ _ 


, Three 
members of the staff face, 
sentencing this month as a 
result of pleading guilty to 
charges of possession of 
marijuana 1 earlier in the 
year. Among them is Donald « 


leged employees of the CIA. 
One reader has since sug- 
gested, in a letter to the edi- 
tor, that the staff go to Rus- 
sia to investigate the KGB. 
It was not a friendly letter. 

Such journalistic coups as 
the CIA piece aside. Quick- 
silver has not yet fully de- 
fined its editorial image. Ed- 
itors arc careful to establish 
that they are not trying to 
compete with the older and 
larger (circulation; 20,000 
plus) Washington Free 
Press, which Js, pitched to a 


ad- a 


somewhat younger reader- 
ship. But their hopes for 
Quicksilver’s future still 
seem vague. 

Policy Against Obscenity 
“Wc’rc trying to roach 
people who arc interested in 
the radical media but are 
L. turned off by the Free d 
Press’ obscenity,” says Don 
Perry. Yet easily the most 
prominent feature in the 
; la st issue was a full-page 
• cartoon strip about Presi* 

, ^ dent Nixon that possibly 
could justify many readers* 
definition of obscenity, 
p _ In another attempt at def- 
! inition, co-founder Guss out-' 
lines plans for “a paper 
: about ^as relevant to the 
Washington area as the Vil- 
lage Voice js to New York. 

“But,” he adds, "wc don’t ( 
want to be just another part 
of the liberal or ultralibcral 
wing of the Democratic 
Party. Wc want this to be a v 
radical newspaper.” ■ 

Eventually, Guss hopes, 
an ever more-prosperous 
Quicksilver will branch out 
into radio and television 
broadcasting and open its. 
own book store. Meanwhile' 
he and Perry talk of pub- 
lishing 64-page editions (the • 
thickest sb far was 28), dis- 
tributing through a major 
local food chain, publishing 
60,000 newspapers a week, 
converting 'into a nonprofit' 
foundation, and sponsoring 
rock concerts in the city’s 
streets. 

Not everyone on the staff, 
however, is enchanted by all 
this potential grandeur. “Ev- 
eryone on this paper is radi- 
cal to a degree,” explains 



Peggy O’Callaghan, “but 
some are more radical than \ 
others. 

“Some of us are worried 
that, in a small way, we imi- 
tate exactly what we’re 
fighting.^. 
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